salesforce service cloud

Faced with heightened customer
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Service Expectations

A Guide for Field Service Trailblazers

anywhere mindset. Here, we take a look at

what research says about four growing
customer expectations, and how field

service is transforming in response.
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* This data represents service pros in each industry,
not specific to field service, that currently provide Manufacturing Healthcare Financial Services
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Check out these resources
to learn more.
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Download the “State of Service” report Learn how Field Service Lightning connects your
for more insights and trends from global entire workforce on one platform to deliver smarter,
service Trailblazers. faster, more personalized on-site service.

GET THE REPORT

WATCH THE DEMO

Salesforce Research provides data-driven insights to help
salesforce resea rch businesses transform how they connect with customers.

Learn more at

State of Service survey, Salesforce Research, September 2016. State of Connected Customer survey, Salesforce Research, June 2016.

SOURCES: ; . :
Data may or may not be represented in the second annual “State of Service" report. Data may or may not be represented in the “State of Connected Customer" report.



https://www.salesforce.com/products/service-cloud/overview/
http://www.salesforce.com/stateofservice
https://www.salesforce.com/form/conf/demo-service-fsl.jsp?leadcreated=true&chapter=&videoId=w8qysEZNQQ8&__element=pre&DriverCampaignId=70130000000sUVb&player=&redirect=true&FormCampaignId=701300000025ZMK&playlistId=PL44qeaYfwISDq9cD_e_EA1PvEUWq2AYcL&d=70130000002DxSJ&mcloudHandlingInstructions=&landing_page=%2Fform%2Fdemo%2Fcrm-service-demo-field-service-lightning.jsp&nurture=
https://www.salesforce.com/research/
https://www.salesforce.com/research/

